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#F 2 B3 ¥ 8 % (=) |English reading and writing (2) - - 2 2 0
A e i English Listening and Speaking = + 2 2 0
#* ForE Practical English = - 2 2 0
I |EEE A S Health and life - 4 2 2 0
|7 Introduction& analysis of history
FlEe - = 2 2 0
Z_| 22 and culture
& T s Information and life - + 2 2 0
g A
PESREN < e MY Law&life =z - 2 2 0
32 -
£ i85z % Esthetics accomplishment = 4 2 2 0
N w5 (-) Physical Education (1) - s 0 2 0
Wy (=) Physical Education (2) - - 0 2 0
w5 (=) Physical Education (3) = 2 0 2 0
Wy (z) Physical Education (4) = - 0 2 0
it
‘ L e AL 5 4
e (l) A2 ogE-l
(%)4* ﬁ«‘i‘ %
* ] -3 ﬁi (4)§ %)é’» %E-4
) General Required (Core) |_ __ [, | 14 ] o 2 I}(”)Lm\ g 2
T | EE TR Courses = L) gz,,\u-;,s 10 85 deim
Fed
10 e B D FRR A
5 “,;B"‘—\.ff(st‘\,)#;ﬁqﬁi
R o
A;\
E=2AE(-)=) Economics(1)(2) - |2 ~F]3-~3|3-3
s |E3EEE) Accounting(1)(2) - |+ ~F[3:3 |3~
T E(-)(2) Statistics(1)(2) - |+ ~7F] 3~3 >
BN T T Administration and regulations -
¥ B 7T ik of Tourism - - 3 3
o |FmE Management - - 3 3
5 . o s Y Introduction of Leisure and _
5;1 R 2R P Recreation B 3 3
5 74 5 Marketing = + 3 3
s~ AT RE R Human Resource Management = t 3 3
K EE Leisure Aesthetics = - 3 3
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Service Management and

% International etiquette

n = ZL" = E Survey Research Methods =
KA KA ﬁ]%r:sﬂ?;itiveAnalysis of Leisure -
B4 7% ’g L Financial Management =
AIFTEITAIE X Innovation and New Business

W F HEs Consumer Behavior

CN- LR Hotel Management and Practice

sz E ? BLLY Introduction of tourism Business
SRE<E E E;L?S;J:rtrl]ggtof Recreational

4 AL 3k Eco-Tourism
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Local Development & Tourism
Marketing

SR

Commentary of Guide

R RE SR IRY i

Restaurant Management and
Practice
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Experiential Education

Event Management

Event Management

Banquet Management and
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d JAEEFE T Theme Park Management = )

T;E EYRE A Travel health and safety = i 3 3

E g B E Tourism Geography = - 3 3

?2‘ RAE B L £EF | Tourism English = + 3 3

- 4 R L% E ¥£p 3 |Second Foreign Language = - 3 3

2 2L AE Cultural and Creative Industries = s 3 3
AR TH Bt Creative Marketing and Design 7 b 3 3
RIS ;%rglheigge;:ractice = 4 3 3
fEALEE E:I\C/I)hl\./g:r_lltzi)on Management = = 3 3
REEM g1 fﬂlf;g&?;;lilatlonsmp . ~ 3 3
e VEA LT B 'Igt;tzls,on;nl:;?](tiuct and Market = = 3 3
ST I 'F[?;cﬁcc:vmes of Planning and = - 3 3
RRFR % Hospitality Information Systems | = + 3 3
ELEF M Tourism Information System = - 3 3
LR Tx Beverage Management = - 3 3
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