o
111 § & R § 2T AL szl

LXERER I36FER (ZHLH3ER)

3T Hp:111.03.10 ik Aet R €38
111.04.21 ¥e3A2 % B € 1%
=%
) ) g | 2k | B4 P X
PR S & g5 > ¢ T
] B A w2 oA o | B | & | # | Y i
#® | (*®)
i N ]
f 5 ; R MLt Thesis R - T 33
el Marketing Management - ¢ 3 3 7oAl
AE2T S 1R 7l
9 54 LEFT 2 Business Research Methods - 2+ 3 3
EMI iz
il Business Organization and
» w2l g o — - = % A
s Management 3 3 r*d
pEFR Entrepreneurship Management - + 3 3 F o Al
o Leisure and Recreation B I 3 3 @ ¥ 7
Management
B gLk Hospitality Management Cases - 4 3 3 7oAl
B'Z R@ % E4& | International Leisure _ - 3 3 L
F Development Trends EMI 242
r:l-rffé" ,’,}/ %;, i"‘l' ’ _Af 3 ,E’ . ~ .
24F s i KE-AEEE | Field Study-Leadership and B - 3 3 2 7
AT Innovation
LR R s AT Tourism and Hospitality - . 3 3 @ % 4
k2Ll Innovation Management - ‘
KA SH &4 Planning of Leisure Activities = - 3 3 A
oA B Global Development of - - 3 3 @
B Sustainable Tourism L
EH it B B IL | Sports and health Management = N 3 3 7oAl

f% é_t:

R AEIOH A FRASE 3EAGTRA OF A RS 24 F A -
2 gﬁ LR riﬁf%% BERT FRY s RET SB Y 3 AL 6 ] PLIOTRARRI R 5
% 1‘)\.3'*%‘:’-—%(85 Aa\),-k‘_,. (g ‘_:j_g}f; fi_;[; %

w5 AL

4 B
7 £ F ?

2t

Sk 3

#\i



